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Making the results of Cohesion Policy 
more visible to the Citizens 

 

More visible: Need to demonstrate the added 
value of cohesion policy especially when key 

decisions about its future will be taken. 

 

More efficient: Europe is facing unprecedented 
challenges (Brexit, slow economic growth, 
unemployment, migrant crisis, globalisation and 
technological change, etc.). 
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Eurobarometer:  
Lithuanian's image of the EU   



Cohesion Policy: EU solidarity in action 

 

We need to demonstrate the benefits being 
generated by the Cohesion Policy and we need to 
have strong arguments and very visible examples 
to communicate these to the EU citizens 

 

   This is a common challenge for Member States   

   and the Commission. 
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Making the results of Cohesion Policy 
more visible to the Citizens 
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 HOW? 

• 7 Communication Actions – endorsed by the 
General Affairs Council, 25 April 2017 

 

• Reporting: 

 

• 2007 – 2013: Ex-post Evaluation 

• 2014 -2020:  2017 – the year of Strategic 
Reporting 

 

Our twitter account: https://twitter.com/RegioBaltics 

 

 

 

 



7 Communication Actions 
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1. Cohesion policy coalition 

2. Video competition 

3. 'Did you know?' campaign 

4. Photo exhibitions 'yesterday-today-tomorrow' 

5. National 'European Regiostars Awards' 

6. '60 ways the EU helped YOU' 

7. Debate about cohesion policy in each region 
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2007 – 2013: Ex-post Evaluation 
(ERDF + Cohesion Fund) 
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2007 – 2013: Ex-post Evaluation 
(ERDF + Cohesion Fund) 
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2007 – 2013: Ex-post Evaluation 
(ERDF + Cohesion Fund) 
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2017 – the year of Strategic 
Reporting 



• CPR 52(1): MS Progress report by 31.08.2017 (2019) 
 

• CPR 52(3): admission 
o 2 months for COM to request additional information if "incomplete or 

unclear in a manner which significantly affects the quality and 
reliability of the assessment concerned" 

o 3 months for MS to requested provide information and revise where 
appropriate 

 

• CPR 53(2): basis for COM strategic report by end 2017 
(2019) – little time for preparation – kind request for 
timely submission 
 

• Model of the progress report in Annex I of CIR 
2015/207 of 20 January 2015 11 

2017 – the year of Strategic 
Reporting 



12 

i 

 

 

 

 

• Open Data Platform: 

 

• Open Data Platform 

• 6 Funds 

• Per Fund, Theme and Country 

• Data on implementation 

 

 

 

 

 

 

 

 

Transparency and Accountability 
2014 - 2020 
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Links  

 

• ESIF ODP: 
https://cohesiondata.ec.europa.eu/  

• VIDEO: https://youtu.be/tK9nYjuMrBM  

• Q+A: 
http://ec.europa.eu/regional_policy/en
/faq/about_open_data/  

• E-mail: regio-webmaster@ec.europa.eu  

• Twitter: @RegioEvaluation => 
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Thank you ! 
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